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   Open-source tools

   Internet of Things

   Gain executive buy-in

   Journey analytics 

   Building a big data team 

   Monetizing big data

   Democratizing data

   Maximize data value

   Safeguarding privacy

Meet + Network + Learn From:

Silver Sponsors: Partner:

Workshops :

    A   Building an Advanced 
Analytics Team to 
Achieve Results

    B   Planning the Transition 
to Hadoop for Minimized 
Interruptions

Strategies from 

24 
Big Data Leaders

Take Away Key 
Strategies for:

Strategy Institute presents...



Learn from these 
Organizations

• C-level Speakers: Source strategies from eight C-level big data executives

• 10+ New Case Studies: Increase your insights with more case studies than ever before

• Workshops: details on assembling a big data team and implementing Hadoop

• New Topics: Insights on platforms, organizational support and exploiting big data

• More Interactive Sessions: Source best practices via five interactive sessions

• Stop-Start-Continue: Gather actionable takeaways with this new session

• Open-source Tools: Explore free, innovative tools to support your big data projects

• More Speakers: Gain new perspectives from more than two dozen big data and analytics leaders

15 Industries Represented

10 Case Studies 8 Hours of Networking

24+ Big Data Leaders

8 C-level Executives

Event in Numbers

New This Year

Register today by calling 1 866 298 9343 x 200



Who You Will Meet!

Join the Data Analytics & Big Data Forum – 
Canada LinkedIn group and share your views 
with other members in our growing group.

Past Attendees Include:

Start the Conversation Before the Summit! 

Register Today

Take part in the discussion before the 
conference. Follow us on Twitter 
@BigDataSummitCA #BigDataCA

Leverage IoT and machine learning: 
Exploit emerging opportunities
Improve customer experience: 
Better understand customers with 
journey analytics
Reduce costs: Explore free open-
source big data tools
Gain support: Create organizational 
support for analytics
Source needed skills: Overcome the 
skills shortage in analytics
Monetizing big data: Turn data into 
profits
Improve decision making: Put data in 
the hands of executives

Take Away 7 Strategies for 
Optimizing Big Data

Alcohol and Gaming Commission of Ontario (AGCO) 

• Aviva • Canada Post • Canadian Automobile 

Association • Capgemini • CIBC • Cloudera • Cushman 

& Wakefield Ltd. • IBM • Just Energy • L’Oreal Canada • 

LoyaltyOne • MaRS • McGraw-Hill Education  

• Mozilla Corporation • Newtopia Inc. • North Waterloo 

Farmers Mutual • Northbridge Insurance Corporation 

• Numeris • OLG • Ontario Teachers’ Pension Plan • 

Sparksheet • Sripathi Solutions Corp • Sunlife Financial 

• Tangerine • TC Media • TD Bank • Teradata • The 

Center For Financial Industry Information Systems 

• The Nielsen Company • The Travel Corporation 

• Ticoon Technology • Toronto Public Library • 

TransUnion • Yellow Pages

Private Sector

CDO | CIO | CMO| VP/Director/Manager: 
Data Science | Customer Analytics | Business 
Intelligence | Marketing Analytics | Digital 
Strategy | Advanced Analytics | Loyalty

•  Stay up to date on big data 
developments & drive advancements 
within your business

•  Learn how your competitors are 
leveraging data to maintain their 
advantage in the market

Public Sector 

Policy Advisor | Project Manager | CDO | 
CIO | Director/Manager: Data Science | Big 
Data | Enterprise Architecture | Data Analytics

•  Grasp the current analytics landscape 
and identify opportunities for your 
organization

•  Replicate big data strategies and insights 
from the private sector

•  Build a data-driven organizational 
culture using agile methods

Technology Providers & 
Consultants

Managing Director/VP/Director: Marketing | 
Strategy | Sales | Business Development

•  Benefit from industry growth and build 
relationships with prospective clients

•  Understand the challenges facing the 
market and deliver on their expectations

•  Demonstrate your leadership as a 
trusted solution provider

Get all the updates you need on Big Data and Analytics.

Save your spot now for Canada’s largest gathering of big 
data and analytics professionals.

Phone: 1-800-298-9343 x200

E-mail: registrations@strategyinstitute.com

www.BigDataSummitCanada.com

Register online at www.BigDataSummitCanada.com



Workshop A -  9:00 AM to 12:00 PM 

Building an Advanced Analytics 
Team to Achieve Results

An analytics program is only as good as the team that 
supports it. Ensure the success of your program by 
assembling a team of analysts, data scientists and others 
with the right skill sets. Develop a strategic plan to:

1. Determine where data analytics should sit in your 
organization

2. Identify the skills your organization needs

3. Recruit, train and retain skilled data professionals

4. Establish strategic goals for your team

5. Improve collaboration with other departments

Develop a plan to assemble your advanced analytics team.

Eugene Wen, Vice President and Chief Statistician, 
Workplace Safety & Insurance Board (WSIB)

 9:30 AM  Industry Expert

Employing Machine Learning to Identify 
Hidden Risks and Opportunities

Machine learning applies algorithms that learn as they 
process data. Use this technology to uncover hidden insights 
that your systems have not been expressly programmed to 
find. Create a plan to:

• Mine data to identify investment opportunities and risks
• Analyze data to create personalized shopping experiences
• Identify patterns to reveal efficiencies in business processes

Reveal hidden insights with the power of machine learning.

 8:30 AM  Keynote: Dell

How to Use Analytics to Improve Your 
Business Decision-making

Currently, analytics informs decision-making, but in the 
future it will own the decisions. Prepare your organization to 
take advantage of this game-changer. Create a blueprint to:

• Empower analytics to make better business decisions
• Apply the decision-making practices of the pricing and 

finance community to fields like marketing
• Make strategy-level decisions using analytics

Make better decisions for your business by embracing analytics.

Jack Y. Chen, Chief Data Scientist, Dell

DA� ONE Monday 

February 13, 2017

 7:15 AM   Registration and Breakfast

 8:15 AM   Opening Comments from the Chair

Bala Gopalakrishnan, Vice President –  
Innovation, Analytics and Technology Architecture,  
The Weather Network

 9:00 AM  Case Study: Essex Power Corporation

Harness Big Data and Analytics to Create 
Strategic Insights

Sensor monitoring systems, like smart meters in utilities, have 
provided companies with an abundance of data. This data can 
help drive decisions or cause frustration. Unify your data to 
create actionable insights. Create a plan to: 

• Analyze real-time operations for decision-making
• Tighten the value gap from asset to end user
• Provide a seamless customer/stakeholder experience

Transform your organization through analytics

Raymond Tracey, President & CEO,  
Essex Power Corporation

 10:00 AM   Morning Break

Wednesday, February 15, 2017
Post Conference Workshops

Workshop B -  1:00 PM to 4:00 PM 

Planning Your Hadoop Transition 
to Minimize Interruptions

Transitioning from a data warehouse to Hadoop opens up 
new opportunities for data processing, but the migration 
process is not without challenges. Anticipate these challenges 
and respond to them to minimize operational disruptions. 
Source expert insights on how to:

1. Master the technical requirements of data migration

2. Ensure your employees have the right skills for a new 
system

3. Gain organizational support for the transition

4. Maintain continuity through the transition

5. Exploit new opportunities with Hadoop

Migrate your data to Hadoop while minimizing Operational 
Disruptions.

Nitin Mathur, Director, Hadoop Centre of 
Excellence, Scotiabank

Register today by calling 1 866 298 9343 x 200



 10:30 AM  Panel

Assessing Platforms and Technology to 
Support Your Big Data System

Selecting the appropriate technology to support a big data 
initiative is no small undertaking. Discover the appropriate 
tools to fit your needs and your budget. Source best 
practices to:

• Explore available technologies and software
• Select the appropriate technology for your needs
• Know when and how to work with vendors

Gain insights into the technology needed to develop your big 
data capabilities.

Debora Bielecki, Partner, Bielecki & Associates; 
former Senior Global Director (VP), Hewlett-
Packard (moderator)

Nitin Mathur, Director,  
Hadoop Centre of Excellence, Scotiabank

George Iskenderian, Director,  
Big Data Centre of Excellence, Bell

 11:15 AM  Industry Expert: Data Lakes

Take the Plunge into Data Lakes for Faster 
and More Robust Analysis

Data lakes have the potential to improve access to data and 
increase the speed of analysis. Explore how your organization 
can use a data lake to turn data into actionable insight. Source 
an action plan to:

• Integrate existing data into data lakes
• Improve the accessibility of data without the structural 

limitations of warehouses
• Address business needs in a timely manner

Analyze your data quickly and make insights accessible with 
data lakes.

 11:15 AM  Industry Expert: Predictive Maintenance

Employing Predictive Maintenance with Big 
Data to Avoid Costly Downtime

As we enter the ‘Internet of Things’ era, the increased availability 
of data allows you to perform maintenance proactively. 
Embrace predictive maintenance to sustain your productivity 
and avoid lost revenues. Go back to the office with strategies to:

• Integrate IoT data sources to improve maintenance decisions
• Monitor equipment and facilities in real-time to anticipate 

maintenance needs
• Establish a maintenance policy based on data to reduce costs

Reduce your unnecessary downtime with predictive maintenance.

 10:30 AM  Panel

Gaining Organizational Support to Ensure 
the Success of Your Big Data Program

A successful big data program needs support across the 
organization, from front-line workers to senior management. 
Gain traction for big data by conveying the value to your 
stakeholders. Get insights on how to:

• Create big data champions 
• Gain employee and management support 
• Demonstrate the ROI of big data initiatives

Build support across your organization for big data programs.

Melissa Kittmer, Director, Statistics 
Transformation, Office of Economic Policy, 
Ontario Ministry of Finance

Tudor Morosan, Director, Architecture and 
Technology Research, TMX Group

John Wallis, Director – Customer Experience 
Management & Big Data Analytics, Telus

Bashir Fancy, Chairman, Canada’s Association 
of Information Technology Professionals (CIPS)

Choose Your Track

Technical Business Use

12:00 PM  Networking Lunch

The program will divide into two specialized tracks. If you’re looking for technical information about big data systems,  
join the ‘Technical’ track. For actionable strategies to drive business value, take in the ‘Business Use’ track.

Register online at www.BigDataSummitCanada.com



 1:45 PM  Industry Expert: Security

Securing Big Data to Avoid Breaches

As the size of the data you store increases, so does the 
potential damage of a breach. Develop a strategy to keep 
your data out of the hands of cyber attackers. Source best 
practices to:

• Develop a secure infrastructure to house data
• Monitor employee account access to prevent internal 

breaches
• Secure applications and hardware to minimize vulnerabilities

Keep your data out of the hands of cyber attackers with appro-
priate security measures.

 1:00 PM  Case Study: Millennium Collaborative Care

Use Open-source Tools to Build Sustainable, 
Innovative Analytics and Reporting 
Capabilities

Organizations often think expensive, proprietary tools are 
essential to cutting-edge health analytics at any scale. Free, 
open source tools can enable even small organizations to 
achieve actionable strategies. Gain expert insight on how to:

• Explore free, alternatives to proprietary software
• Assess the trade-offs between open and proprietary systems 
• Amplify agile, resilient analytics strategies with open systems

Learn the advantages of a free, open source approach to health 
analytics in your organization.

Jamie Bono, Chief Reporting Officer,  
Millennium Collaborative Care

 1:00 PM  Case Study: City of Buffalo

Drawing on Multiple Data Sources to 
Improve Service Delivery

Municipalities have limited resources to deliver services to 
their citizens. Combine data from multiple sources to identify 
where best to use your resources. Acquire solutions to:

• Derive intelligence from various data resources 
• Promote inter-department and inter-agency collaboration 
• Shorten decision cycles to make immediate impact 

Deploy data analytics to hone your customer service.

Oswaldo Mestre Jr., Chief Service Officer & Director 
of Citizen Services, City of Buffalo

 1:45 PM  Industry Expert: Big Data ROI

Assessing the ROI of Big Data to 
Demonstrate Value and Gain Support

•  Identify the real costs of analytics programs 
• Discover and assess KPIs 
• Demonstrate the monetization of big data

Show the costs and benefits of your big data program to 
develop organizational support.

 3:00 PM  Interactive: Birds of a Feather

Identifying Best Practices in Big Data

Gain insights from your peers and benchmark your 
organization against others in this interactive session. 
Delegates will be divided into informal discussion groups 
centred on a variety of topics related to big data and analytics. 
Some of the topics to be discussed include:

• Privacy and security
• Structuring big data
• Getting started in big data
• Marketing and customer experience
• Architecture and implementation

Benchmark your big data program and source best practices.

 3:30 PM  Industry Expert: Self-serve Analytics

Using Self-service Analytics to Improve 
Business Leader Decision-making

Guided, self-service analytics tools put the power of analytics in the 
hands of business leaders – not just the data scientists. Identify the 
tools you need to put the power of analytics in the hands of key 
decision-makers. Develop a plan to:

• Empower users with agile and intuitive platforms
• Create a simplified and personalized approach to analytics 
• Create a scalable IT solution to meet business demands

Maximize your ability to leverage data with self-service analytics.

Plenary Sessions Continue

Technical Business Use

 2:30 PM   Afternoon Break

Register today by calling 1 866 298 9343 x 200



 4:00 PM  Panel

Panel: Exploring the Future of Big Data to 
Exploit Emerging Opportunities

Big data is a fast-moving field. Stay on top of the latest 
trends and identify emerging opportunities for your 
organization. Gain insights on how to:

• Manage new data sources in an IoT world
• Benefit from machine learning and AI
• Incorporate new technologies and methodologies

Stay ahead of new trends to develop your competitive advantage.

Joe Greenwood, Program Director, Data Catalyst, 
MaRS Discovery District

Carlos Medeiros, Chief Risk Officer, Mogo

Christopher Dingle, Director, Customer 
Intelligence, Rogers Communications

Prof. Jean-François Plante, Professor,  
HEC Montréal

 4:45 PM   Stop-Start-Continue
After hearing diverse perspectives from the day’s speakers, take 
the opportunity to synthesize this information into actionable 
takeaways. Discuss what you should start, stop and continue 
doing as part of your big data and analytics initiative.

 4:55 PM   Conference Adjourns to Executive 
 Evening Cocktail Reception
Don’t miss this exclusive end-of-day gathering with 
conference speakers and attendees! Unwind, mingle and 
build relationships that will benefit you in the years to come.

DA� TWO Tuesday 

February 14, 2017

 7:45 AM   Registration and Breakfast

 8:15 AM   Opening Comments from the Chair

Bala Gopalakrishnan, Vice President 
The Weather Network

 8:30 AM  Keynote

Driving Organizational Strategy with  
Journey Analytics

The majority of analytics being used in today’s businesses 
are vertical “in-lane” analytics. Employ horizontal journey 
sciences to tap into the full power of your organization’s data 
and better understand the experience from a customer’s 
perspective. Empower your company to:

• Increase customer satisfaction
• Improve operational efficiency and revenues
• Make analytics an enterprise capability

Source tangible ways journey sciences drive organizational value.

Lori Bieda, Vice President, Business Analytics and 
Insights, BMO

 9:00 AM  Industry Expert: Visualization

Improve Data Communication with 
Visualization

Data, even when analyzed, is valueless, unless it can be 
understood and used by business leaders and frontline 
workers. Employ visualization so data can be used better 
across the business. Source practical tips to: 

•  Transform complicated data sets into graphics
• Use visualization to tell the story of data
• Uncover insights not apparent in text format

 9:30 AM  Panel

Addressing the Skills Shortage to Build 
Your Big Data Team

A lack of data scientists and analytics professionals prevents 
organizations from realizing the potential of big data. Develop 
a strategy to overcome this skills shortage. Create a plan to:

• Anticipate the skills needed for your big data program
• Source internal and external candidates to staff your team
• Provide professional development to your employees

Darius Braziunas, Director of Research,  
Big Data Group, Rakuten Kobo Inc.

Michael Spinks, Chief Knowledge Officer,  
South East Local Health Integration Network

Jesse Coleman, Big Data Lead, City of Toronto

Register online at www.BigDataSummitCanada.com



 12:00 PM  Industry Expert: Big Data = Big Money

Monetize Big Data to Improve Your Bottom Line

The true value of big data is found when it is applied to drive 
business improvements and increase revenues. Unleash the 
potential of big data to improve your profits. Source original 
strategies to:

• Optimize your sales and marketing strategy
• Increase customer loyalty
• Move from descriptive analytics towards prescriptive 

revenue generation strategies

Convert your data into profitable business intelligence.

Choose your track

 10:45 AM  Interactive: Problem Solving Forum

Overcoming Common Issues When 
Implementing a Big Data Program

Implementing a big data program is a technically challenging 
undertaking. Identify common problems and work with your 
peers to develop solutions based on your collective experience. 
Work together to develop best practices for the technical side 
of big data programs. Source strategies to:

• Transition from legacy systems
• Manage privacy and security
• Implement data lakes

Gather technical insights from big data leaders.

 10:45 AM  Interactive: Problem Solving Forum

Breaking Down Silos to Create an Effective 
and Efficient Data Program

An effective big data program requires collaboration across 
business units. But unfortunately, many organizations are 
dealing with silos in which knowledge is not shared across 
units. Gain insights from your peers as you work collaboratively 
to identify the causes of silos and source best practices for 
breaking them down. Develop a plan to:

• Identify causes of silos
• Improve communication
• Enhance interdepartmental collaboration

Make the most of your data with improved data sharing and 
collaboration.

 11:15 AM  Case Study: MLSE

Technology Is the Easy Part: Lessons 
Learned On the Journey to Become a Data-
driven Company

Most organizations seek to unlock the promise of big data, yet 
few succeed because they underestimate what is required. 
Fast track your learning through the experience of one of the 
world’s leading sports and entertainment companies. Create 
a blueprint to:

• Transform your business to a data-driven company
• Develop a culture that embraces data
• Learn from the experiences of industry leaders

Discover how your organizations can apply lessons learned.

Jonathan Carrigan, Senior Director,  
Business Intelligence & Platforms,  
Maple Leaf Sports & Entertainment (MLSE)

 11:15 AM  Case Study: The Weather Network

Developing IT Architecture to Process 
Complex Data and Deliver Meaningful 
Information

A big data and analytics program needs to be supported 
by technology. Create a strategic plan to develop your 
organization’s technical architecture. Create a plan to:

• Architect complex systems
• Explore open-source and proprietary technologies
• Develop algorithms to transform data into information

Provide your big data program with the IT architecture needed 
to be effective.

Bala Gopalakrishnan, Vice President – Innovation, 
Analytics and Technology Architecture,  
The Weather Network

The program will divide into two specialized tracks. If you’re looking for technical information about big data systems,  
join the ‘Technical’ track. For actionable strategies to drive business value, take in the ‘Business Use’ track.

 12:00 PM  Industry Expert: Scaling Up

Develop a Scalable, Agile Framework to 
Support Your Big Data Initiative

As you build your big data and analytics program, you must 
be prepared for your needs to change. Develop a program 
that can adapt to growth. Source a framework to: 

• Start small and scale your program up 
• Anticipate your needs to prepare for the future
• Be flexible and adaptable to ensure continued relevance

Improve your operations and business outcomes through an 
efficient, scalable and agile platform.

Technical Business Use

 10:15 AM  Morning Break

Register today by calling 1 866 298 9343 x 200



Plenary Sessions Continue

 12:45 PM  Networking Lunch

 2:45 PM  Afternoon Break

 1:45 PM  Industry Expert 

Create a Roadmap to Ensure Enterprise-
wide Success of Big Data and Analytics

Implementing big data and analytics is a high-level strategic 
undertaking. Take an enterprise-wide approach as you 
develop a big data and analytics strategy. Walk away with a 
proven plan to: 

• Establish your strategic vision
• Gathering business requirements and data analysis needs
• Defining an information architecture 

Develop your competitive advantage with a well thought-out big 
data roadmap.

 2:15 PM  Case Study: Tridel

Developing the Path to the Future Smart 
City for Improved Decision-making and 
Quality of Life

The Internet of Things is connecting our homes, communities 
and cities – and, in doing so, is creating vast amounts of data. 
Explore real-world IoT in communities like yours and see how this 
evolution will translate into smart cities. Create a plan to: 

• Understand the components and business case that 
make IoT and smart buildings tick 

• Leverage the data created by smart communities 
• Realize current smart community technologies as a 

metaphor for the smart city

Realize the potential of IoT, smart communities and smart cities 
to improve quality of life for your constituents and create new 
business opportunities.

Ted Maulucci, CIO, Tridel

 3:45 PM  Case Study: Manulife

Create a Big Brain for Big Data to Maximize 
Your ROI

You have built your Big Data facility, but the data scientist 
is the only person who can work with it at the moment. 
Democratize your big data via organizational and technological 
improvements. Create a Big Brain for your Big Data to:

• Facilitate understanding of your Big Data asset potential
• Maximize its use across the whole organization
• Build the foundation for a truly digitized analytics- 

driven enterprise.

Take away experienced perspectives to maximize return on your 
investment into the Big Data facility.

Igor Ikonnikov, Director, Global Information 
Management Practice, Manulife Financial

 3:15 PM  Case Study: Liberal Party of Canada

Applying Big Data to Micro-target Niche 
Demographics and Engage Customers Better

Data analytics has transformed elections as political parties 
have used data to better target supporters and improve 
their turnout at the ballot box. These same techniques can 
be used by your organization to identify niche demographics 
and better engage them. Create a roadmap to:

• Identify niche demographics
• Better allocate scarce resources to engage your market
• Train and engage employees in the use of data

Improve customer engagement by targeting niche demographics.

Sean Wiltshire, Director of Analytics,  
Liberal Party of Canada

 4:15 PM   Interactive: Stop-Start-Continue
Finish up the conference with a final discussion on what you 
should stop, start and continue doing as part of your big 
data and analytics initiative.

 4:30 PM   Conference Adjourns

It has been a fantastic learning experience 
for a new entrant such as myself to the big 
data world.
- Deepa Muthukrishnan, Scotiabank

Register online at www.BigDataSummitCanada.com



Your Venue • Marriott Eaton Centre

Your Faculty of Top Speakers Includes...

Jack Y. Chen,  
Chief Data Scientist,  
Dell

Ted Maulucci,  
Chief Information Officer,  
Tridel

Oswaldo Mestre Jr., 
Chief Service Officer &  
Director of Citizen Services,  
City of Buffalo

Raymond Tracey,  
President & CEO,  
Essex Power  
Corporation

Debora Bielecki,  
Partner Bielecki &  
Associates former Senior 
Global Director (VP),  
Hewlett-Packard

Nitin Mathur,  
Director, Hadoop Centre 
of Excellence,  
Scotiabank

Melissa Kittmer,  
Director, Statistics 
Transformation, Office of 
Economic Policy,  
Ontario Ministry of 
Finance

Tudor Morosan,  
Director, Architecture and 
Technology Research,  
TMX Group

Bashir Fancy,  
Chairman,  
Canada’s Association of 
Information Technology 
Professionals (CIPS)

Bala Gopalakrishnan, 
VP–Innovation, Analytics and 
Technology Architecture,  
The Weather Network

Lori Bieda,  
Vice President, Business 
Analytics and Insights,  
BMO

Eugene Wen,  
Vice President and  
Chief Statistician,  
Workplace Safety & 
Insurance Board

Benefits of staying at the hotel include…
• Networking: Onsite social activities for conference 
attendees and speakers

• Upscale Services and Amenities Exceptional on-site dining, 
a pool, a fitness centre.

Dining Experience: Trios Bistro, our signature restaurant, 
offers classic Canadian fare with a contemporary twist.

• Accommodations: Our hotel rooms and suites feature 
deluxe bedding, high-speed Wi-Fi, and an ergonomic work 
area.
Convenience: The Marriott Toronto Downtown Eaton Centre 
is conveniently located at 525 Bay Street, Toronto. Save 
travel time and money. Book by Friday, January 20th to take 
advantage of our conference rate of $225.00/night.

Mention “Big Data by Strategy Institute” when making your 
reservation—1-800-228-9290.

Toronto Marriott Downtown Eaton Centre Hotel
The Marriott Toronto Downtown Eaton Centre’s prime location 
in the heart of downtown Toronto's business district allows for 
easy access to many corporate headquarters and to famous 
attractions like the CN Tower, Eaton Centre, and the Hockey Hall 
of Fame. Book your trip to the Toronto Marriott Downtown Eaton 
Centre Hotel to discover the ultimate in contemporary lodging.

Register today by calling 1 866 298 9343 x 200



Connect With World Leading Big Data Professionals
Showcase Your Solutions And Services

Don’t miss this opportunity to be at the centre of the action
To learn more, contact Simon Wren at 416-944-9200 ext. 229 or
email wren@strategyinstitute.com

1. Be at the centre of the original Canadian big 
data event.

2. Meet data professionals from major brands like 
BMO, Telus, Kobo, and MLSE.

3. Demonstrate your standing as a trusted big 
data & analytics advisor. 

4. Target your intended audience in tracks for 
technical subjects vs. business use. 

5. 8+ hours of networking and interactive 
sessions.

*Limited exhibit space and sponsorship packages are available.

Top 5 Reasons to Sponsor:

EVENT SPONSORSHIP 
OPPORTUNITIES
AT CANADA’S ORIGINAL BIG DATA AND ANALYTICS GATHERING
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Who You Will Meet...

Title Breakdown

Analytics - 25%

 

Data - 25%

Technology - 20%

Information - 20%

Marketing - 7%

Other - 3%

Audience Breakdown

Information Technology - 42%

 

Data Science & Business Intelligence - 15%

Marketing - 12%

 

Business Strategy - 11%

 

Solutions Providers and Consultants - 8%

 

Human Resources – 6%

Industry Stakeholders - 6%

Thought Leadership 
Opportunity

Register online at www.BigDataSummitCanada.com



www.BigdataSummitCanada.com

ATTENTION MAILROOM: If undeliverable to addressee, please forward to: 
CDO | CIO | CMO | VP/Director/Manager: Data Science | Customer Analytics | Business Intelligence | Marketing Analytics | Digital Strategy | Experience 
Analytics | Predictive Analytics | Advanced Analytics | Loyalty

Registration fee: Subject to 13% HST. The Regular investment includes luncheon, 
refreshments, networking breaks, continental breakfast, and original course 
materials. Payment is required in advance and can be made by company cheque, 
VISA, MasterCard, or American Express. Please make cheques payable to Strategy 
Institute Inc. 

Early Bird special: Expires on November 18th & December 23rd, 2016. Cannot be 
used with group discount.

Group Discount: A Group Discount is offered for this conference (not in combination 
with any other offer). To be eligible for the Group Discount, delegates MUST register at 
the same time. The total discount per delegate (including applicable group discounts, etc.) 
MUST not exceed 25% of the regular conference costs. 

Cancellations: Cancellations must be received in writing by Wednesday January 30th, 2017. Cancellations received by 
this date will be eligible for a prompt refund less a $495.00 (plus HST) administration fee. If you register for the program 
and do not attend, you are liable for the full registration fee unless you cancel according to the terms stated above. If you 
are unable to attend, delegate substitution is permitted up to, and including, the day of the conference.

Admission Policy: Strategy Institute reserves the right to restrict entry to the conference to any individual. Any 
such person requested to leave the conference site shall do so immediately upon request, whether previously 
issued a badge permitting entry. There is no refund payable with respect to anyone refused entry. Any information 
obtained at the conference cannot be relied upon for any particular set of circumstances, cannot be taken as 
professional advice or opinion. Attendees must consult with the appropriate professional before acting in response 
to information obtained at the conference.

Evening Social Activities: Please drink responsibly. Strategy Institute shall not be liable for any consequential 
damages and/or personal injuries caused by excessive or irresponsible alcohol consumption.

4 EASY WAYS 
TO REGISTER

Tel: 1-866-298-9343 ext. 200 
Email: registrations@strategyinstitute.com 
Web:  www.bigdatasummitcanada.com 
Mail:   Strategy Institute, 401 Richmond St, West Suite 401 Toronto, Ontario M5V 3A8

Conference only 

Conference + 1 Workshop 

Conference + 2 Workshops

Workshop Only $495  EACH

$1,895 $2,795 

$2,290 $3,190 

$2,485 $3,385 

Regular Investment Vendors, Consultants 

SAVE $200
Register by November 18th

SAVE $100
Register by December 23rd

GROUP BOOKINGS: RECEIVE 25% DISCOUNT. REGISTER FOUR DELEGATES AND EACH PERSON WILL RECEIVE A 25% DISCOUNT

CONFERENCE CODE:   117017

February 13 - 14, 2017 • Marriott Eaton Centre, Toronto

24 +
Big Data
Leaders

Acquire Critical 
Insight from:

Opt imize  you  bus iness  va lue  now.


